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A US Trade Trends and Global Food Sytems

A MRLs as Barriers to Trade

A The MRL Process i Why Does It Take So Long?
A Why Are MRLs Different?

A How MRLs Impact IPM

A What Happens When There is a Violation

A Managing MRL Issues

A Resources and Recommendations
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Interest in MRLS
A Entomologist, etc.

A 20 Years CAAg

A Registrant i R&D, Tech Rep

A CA Specialty Crops Council

A Pest Management & Stewardship

A Consulting

A MRL Growing Issue

A Licensed Pest Control Advisor (PCA)
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Value of Fruits, Tree Nuts, and Berries
as Percent of Total Market Value
of Agricultural Products Sold: 2002
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The global middle-class wave

Global middle-class consumption will shift heavily toward China, India, and other Asian countries
(excluding Japan) as the high-income countries see their share decrease.

100%

75
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SOURCE: H. Kharas (2010), “The Emerging Middle Class in Developing RICH CLABAUGH/STAFF
Countries, OECD Development Centre Working Paper No. 285
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California Ag and Exports

A 350 Specialty Crops

A 30% Value of Exports

A Almonds i 90 Countries
A Walnuts

A Citrus

A Wine

A Grapes

A Canada, Asian, EU

A MRLs are a HUGE issue
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Export Markets for California Fresh Oranges

CCQC
New Zealand, United Arab
Emirates,
Sngapore,_>"'5%0 %6 Other, $37,586
$13,147 ’
Australia, Canada, $150,946
$18,177
Malaysia,
$20,908
China, $27,771

Hong Kong, $70,901

Korea, South,
Japan, $80,162 $111,732
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Value of CA Exports to Japan (in 1,000 dollars)
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Source: Department of Commerce/ U.S. Census Bureau Foreign Trade Statistics
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A The Coca-Cola Company

A Huge Global Presence

A Largest Provider of Juices and Juice Drinks in World
A Food Ingredients i Ag Products

A Products Sold in >200 Countries
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Top Export Markets for Idaho Ag Products

Taiwan
2%

Spain
2%

Philippines
3%

Netherlands
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Top Exports - Idaho

A Wheat

A Feed Grains and products
A Fruit

A Vegetables

A Animals and meat

A Dairy

A Mint
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Factors Influencing Exports

A Successful Market Development Efforts
A Favorable Exchange Rate

A Trade Agreements

A Growing Consumer Demand

A Strong Commodity Prices
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